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Facebook Analytics
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Facebook Ads report
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Bid strategy

Ad sef

Highest volume
Fage Likes
Highest volume
Page Likes
Highest volume
Conversations
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Canversion leads
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Fage Likes
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Page Likes
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Highest volume
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t

(AETHE

J3daus amn

25 Ad sets
m & Preview Rules w
Budget Last significant At
Adset edit sett
Rs1,500.00 20 Oct 2022, 15:... 7.
Dally 11 days ago
Rs1,625.00 26 Oct 2022, 16:... 7.
Diaily 5 days ago
Rs2,100.00 | 2B 0Oct2022,17:.. p.e
Daily 3 days ago
Rs1,000.00 17 Oct 2022, 16:... T
Diaily 14 days ago
Rs1,500.00 20 Oct 2022, 12-... 7.
Daily 11 days ago
Rs2,625.00 22 0ct 2022, 15.... 7
Diaily S days ago
Using campaig... 26 0ct 2022, 14:... 7.
5 days ago
Using campaig... 26 0ct 2022, 17:-... 7=
5 days ago
Rs2,100.00 25 0ct 2022, 13:... T
Daily & days ago
Using campaig... 25 0ct 2022, 10:... 7.
b days ago
Rs550.00 8 Oct 2022, 20:20 7.

Ad account Al safa Marketing

i}
Results

23,425

Page Likas
6,360
Page Likes
1175
Link Ciicks
86
On-Faceb.
4996
Page Likes
2,494
Page Likes
158
On-Faceb.
On-Faceb.
On-Faceb.
361
On-Faceb.

344

Link Clirks

Reach -

202,336

80,432

66,752

25,072

73,871

42,785

44,743

8,398

FlT92

10,905

Impression: -

364,161

150,937

140,212

41,430

100,010

50,946

86,791

9,805

124,674

25,037

Bl Ads

View Setup @
Costper [l -
result o '
Ad relevance
Rs0.79 Average
Per Page Like
Rs2.04 Average
Per Page Like
Rs17.64 Average
Per link click
Rs149.84 Average
Per an-Faceh.
Rs0.96 Below average
Per Page Like Bottom 35% of .
Rs1.12 Above average
Per Page Like
Average

Rs172.72

Fer gir-Faceb.

Yer on-Faceb
Rs62.24
Per on-Faceb.

Rsd.80

Baclink click

Above average

Il Columns: Performance w

Engagement
rate ranking

Ad relevance

Above average

Above average

Average

Above average

Above average

Below average

Botiom 35% of

Above average

Conversio
rate
ranking
Ad relevan

Above ave..

Above ave..

Average

Above ave..

Above ave...

Average

Average

"B Breakdown w

Amount
spent

Rs18,532.45

Rs12,958.95

Rs20,725.14

Rs12,886.18

Rs4,794.90

Rs2,800.41

Rs27,289.32

Rs2,000.39

Rs22,468.01

Rs1,650.00

Ends

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

30 Oct 2022

60ct 2022

Ongoing

30 Oct 2022

12 Oct 2022




Facebook Ads
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Bid strategy

Ad set

Highest volume
Link ciicks
Highest volume
Conversion leads
Highest volume
Leads

Highest volume
Conversion leads
Highest volume
Leads

Highest volume
Page Likes
Highest volume
Page Likes
Highest volume

Conversion leads

Highest volume
Conversion leads
Highest volume
Leads

Highest volume
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25 Ad sets
mw -~ & Preview Rules w»
Last significant At
adsst edit sett
Rs550.00 8 Oct 2022, 20:20 s
Baly 23 days ago
Rs1,500.00 7 Oct 2022,14:22 ¥ i
Brally 24 days ago
Rs2,100.00 28 Sep 2022, 14:... i
Daily 33 days ago
Rs5,000.00 5 Oct 2022, 19:37 7 o
Duaily 26 days aqo
Rs2,100.00 28 Sep 2022, 14 Fois
Braly 33 days ago
Rs1,500.00 20 Oct 2022, 15:.. T
Crably 11 day= ago
Rs1,500.00 24 Sep 2022, 21:... N
Daily 37 days ago
Rs2,100.00 25 0ct 2022, 13.... 7o
Diaily & days ago
Rs1,000.00 17 Oct 2022, 16:.. Fois
Baly 14 days sgo
Rs2,000.00 29 Sep 2022,12Z:... ¥ i
Dably 32 days ago
T

Rs2,100.00

6 0ct 2022, 18:29

i}
Results

344

Link Clicks
g |
On-Faceb.
On-Faceb_
On-Faceb..

On-Faceb.
23,425

Page Likes
Page Like

On-Faceb..

86
On-Faceb.

On-Faceb.

Reach -

10,905 |

3073

2,068

202,336

8,398

25,072

161

Impressions ~

25037 |

3,262

2137

364,161

9,805

41,430

162

il Ads

View Setup @ Il Columns: Perfarmance w
Conversio
Cost per Q"ﬂkim? Engager‘:l_enl rate
result s S oo Bl
Ad relevance . Ad relevance _. 5
Ad relevan...
Rs4.80 - - =
Per link click
Rs607.16 - - -

Per on-Faceb.

Per on-Faceh.
Per on-Faceh.
Per on-Faceb:

Rs0.79

Per Page Like

Per Page Like

Per on-
Rs149.84
Per on-Faceb.

Per on-Faceb.

Average Above average | Above ave..

Average - -

"= Breakdown w

Reports

Amount

spent Ends -
Rs1650.00 @ 120ct2022
Rs607.16 Ongoing

— Ongoing

Rs929.16 Ongoing
= Ongoing
Rs18,532.45 Ongoing
= Ongoing
Rs2,000.39 Ongoing
Rs12,886.18 Ongoing
= Ongoing

Rs196.33 Ongoing



Facebook Ads report
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Sanaabil lead camp...

& A/Btest 5|

Bid strategy
Ad set

Highest volume
Conversion leads
Highest volume
Page Likes
Highest volume
Page Likes
Highest volume
Convergations
Highest volume
Leads

Highest volume
Leads

Highest volume
Leads

Highest volume
Leads

Highest volume
Conversion leads
Highest volume
Link clicks

Highest volume

55 Ad sets

O @ & W

Budget

Rs2,109.00
Daily

Rs1,000.00
Daily
Rs1,500.00
Daily

Using campaign budget
Using campaign budget
Using campaign budget
Using campaign budget
Using campaign budget
Rs2,100.00

Daily

Rs1,000.00

Daily
Rs1,000.00

Preview Rules w»
Last significant At
edit sett
21 Oet2022,12:... T
10 days ago
17 Oct 2022, 11:.. P
14 days ago
20 Oct 2022,12:. T
11 days ago
23 Sep 2022, 14:.. T
38 days ago
26 Oct 2022,17:... 7
5 days ago
22 Oct 2022, 10:.. 7
9 days ago
25 Oct 2022, 10:.. i
6 days ago
20 0ct 2022, 14:.. e
11 days ago
8 Oct 2022, 12:39 T
£3-days ago
18 Oct 2022, 18:... P
13 days ago
8 0ct 2022,16:44 7

(i}
Results

1
On-Faceb

688
Page Likes
4,996
Page Likes
Messagin_
On-Faceb -
74
On-Faceb_
361
On-Faceb
3
On-Faceb_
13
On-Faceb
424

Link-Glicks

57

Reach

707

23,703

73,871

42,640

77,792

7,722

9,586

14,740

27,551

Impressions -

881

33,025

100,010

72,848

124,674

8,295

11,444

15733

44,272

View Setup @
Cost per ?;:‘aklil:,y N
result f g '
Ad relevance .
Rs4,641.33 -
Per on-Faceb
Rsd.43 Above average
Per Page Like
RsD.96 Below average
Per Page Like 5%

Per messagin.
Per on-Faceh.
Rs159.01
Per on-Faceb..
Rs62.24
Per on-Faceb..
Rs285.82
Per on-Faceb .

Rs250.11

Rs1.71

Per link click

Rs208.14

i Ads

Above average

Above average

Above average

Above average

Il Columns: Performance w

Engagement
rate ranking -
Ad relevance -

Above average

Above average

Average

Above average

Below average

Bottom 35% of _

Conversio
rate
ranking
Ad relevan..

Average

Above ave...

Average

Average

Average

"= Breakdown w

Amount
spent

Rs4,641.33

Rs3,048.19

Rs4,794.90

Rs11,766.55

Rs22,468.01

RsB57.47

Rs3,251.41

Rs725.57

Rs11,863.89

Reports

Ends v

Ongoing

Ongoing

Ongoing

29 Sep 2022

6 Oct 2022

30 Oct 2022

30 0ct 2022

29 0ct 2022

Ongoing

Ongoing

Ongoing



Ad Account Sanaabil Garden

Ads Sanaabil Garden (792402058634321) - Updated just now ) Discard Drafts Review and Publish

@ Terms update coming in January We're updating the Self-Serve Ad Terms on 3 January 2023 Read the terms

Q. Searchand filter This month: 1 Oct 2022-31 Oct 2022
[] Campaigns B0 Ad sets Ads
a]o]
i - £ Cdit v & A/Btest 2] 9 W & @ Preview Rules w View Setup @ Il Columns: Performance w "= Breakdown w Reports
biution Quality Engagement Conversion
off/On Ad1 g @ Results Reach Impressions Cost per result ranking rate ranking rate ranking Amount spent Ends
& =5 O Karachi Lahore Ads click or . 4 3,269 3,709 Rs315.53 Average  Below average Average Rs1,262.12 Ongoing
-ﬁ!ﬁ & On-Facebook leads Per an-Facebook lea Bottom 3 f
. T—— Promoting lead generation: Sanaabil Garde... click or ... 47 14,738 24,758 Rs118.13 Average Above average Above average Rs5,552.07 1 Mov 2022
ﬁ & On-Facebook leads Per arn-Facebook lea 1 day left

Results from 2 ads @ click or ... - 18,087 28,467 - Rs6,814.19




Facebook Ads report

Ad Account Mall of korang

Ads = Mall of korang (6198248753521984)

) Search and filter

Campaigns

+ Create L] -

off/On

—. “ MOK Ads korang
W Mok Ads
¢ K

Results from 3 ads @

]

& A/Btest

a

O W

_ bution
g

ielick or ...

clickor

click or ...

click or ...

=0
op Ad sets
e 9 Preview Rules w
@ Results + Reach -
32 6,722
& On-Facebook leads
17 12,763
& On-Facebook leads
3 2,698
4 On-Facebook leads
52 21,706
On-Facebook leads People

Impressions -

12,814

19,656

3,568

36,038

Total

Costperresult -

Rs36B.48

Per on-Facebook lea.
Rs472.57
Per on-Facebook lea..
Rs648.34

Per on-Facebook lea

Rs418.65

Per on-Facebook leads

i Ads

Updated justnow ()

Discard Drafts

Review and Publish

This month: 1 Oct 2022-31 Oct 2022

View Setup @ Il Columns: Performance w "= Breakdown w
Quality Engagement Conversion
ranking - rateranking -~ rateranking - Amount spent v

Ad relevance -

Above average

Average

Ad relevance -

Above average

Below average

Bottom 35% of

Ad relevance -

Above average
- Rs8,033.70
Below average Rs1,945.02
Bottom 35% of
Rs21,769.96
Total Spent

|

Rs11,791.24

Ends

Reports

Ongoing .
Ongoing

Ongoing
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